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ABOUT THE AUTHOR
Hilary Knights (De Freitas) is an online marketing and social media coach, speaker and trainer.
She has developed a thriving online marketing business teaching mothers and other
entrepreneurs the ins and outs of internet marketing.

Her training specialty is Facebook Marketing. She has developed courses and training programs
for those interested in learning more about how to market their business using Facebook.
Hilary says that her greatest accomplishment is being a wife and mother.

FACEBOOK MARKETING
Globally, Facebook remains the biggest social media platform. With over 1.56 billion

actively engaged users, with at least 64% of those users logged in daily, it is easy to see why
marketing on Facebook is a big deal. With this vast base of potentially untapped market,
Facebook has pushed itself to the forefront of the reasoning of marketers, and basically anyone
who has a product to sell or service to render.

Not putting your business on Facebook cannot even be an option for a serious minded

entrepreneur. It is quite easy to arrive at a reasonable conclusion that almost everyone is

already tapping into this goldmine of marketing. It is okay if you haven’t though, it really isn’t
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too late to take advantage of marketing on Facebook. I’m sure the question that comes to your
mind now is, “How?”

Marketing products and services on Facebook makes it extremely easy to target and

isolate the specific kind of people that will hitherto form the bulk of your customer base. With a
sensible Facebook marketing act, you can easily find these people by demographics, interests
and locations. It has never been so easy to zero in on potential customers.

FACEBOOK MARKETING TOOLS
Facebook provides a very useful platform to push your products and services across to

people of varying age brackets. Hence, no matter your target audience, you’re sure to find

them aplenty on Facebook. There are three useful tools on Facebook anyone can easily use to
facilitate proper marketing. These are ads, groups and pages; each having its own unique and

differing quality and purpose. For maximum marketing effect, these three tools can be
effectively combined to attain a much larger reach.


Ads
WithFacebook, it is quite easy to create ads that target particular attributes of

Facebookusers; including their location, the type of device they are using to access Facebook,
their ages and their level of education. Thismakes for a very important platform for targeted

advertisements. Being user oriented, Facebook makes it easy for users to close ads they detest
with one click and also conveniently like pages associated with their favorite ads.

With Facebook ads, marketing is effectively empowered with the availability of

parameters to target a specific audience. Conversely, creating ads on Facebook is not free and
does not come cheap. Depending on the target reach, creating ads can be exorbitant.


Groups
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Facebook offers organizations and businesses the chance to create a forum-like group,

where they can effectively communicate and relate with their audience. Group members can
also effectively interact with one another and easily voice their opinions when they need to.

Creating a group for a business or service on Facebook is free and fosters an extensive

and effective level of interaction and engagement. However, managing a Facebook group can
be arduous and time consuming.


Pages
Just like individualshave their profiles on Facebook, the equivalent of these for

organizations, public figures and businesses is the Facebook page. There is a dedicated “Like
button” on theFacebook page where Facebook users can effectively show their good intentions

and love for a particular brand. When users “Like” a Facebook page, updates from the page
automatically get sent to their news feed. However, users may opt to “Like” but not follow the
page.

Anyone can “Like” a Facebookpage withoutfirst having to send a request, or the page

creator having to accept a fan request. This basically makes increasing the fan base automatic
and without strain. Get on the page, “Like” the page and you’re a fan.No hassle or stress on the

path of either, it is that simple. Apart from this, thereis no limit to the number of people that

can “Like” a Facebook page, as against the limit imposed on the number of friends any
individual can have.

The obvious advantages of Facebook page is that it is quite easy to set up and it is

absolutely free to create. On the other hand, it is quite hard to actually build a fervent base for
fans on Facebook with just a page.
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ACHIEVING SUCCESS IN FACEBOOK MARKETING
Achieving a substantial level of success in marketing via Facebook is not entirely

difficult. There are a few basic and essential things that must be done to guarantee success, and
to maximize the marketing potential of the vast social media platform.

As a must, the target audience must be identified before any hope of successfully

reaching marketing heights. When the right customer base has been identified, it is then

imperative to familiarize them with your goods and services, by advertising. Targeted
advertisement ensures that the right category of people are reached. While advertising and

reaching out to your wide audience, it is also imperative to keep track of your progress with
data and insights which are readily provided by Facebook. As more audience is captured and
retained, you must ensure retargeting to consolidate the existing customer base.

To ensure that you successfully market your products and services on Facebook, here

are five essentials to note:

1. IDENTIFYING THE TARGET AUDIENCE
With the enormous marketing power of Facebook, quite a number of people can be

successfully reached. What more? Facebook’s advanced targeting ability makes it easy to target

a specific class of audience. Targeting potential customers can be through their ages, locations,

preferences and needs. Whatever the target criteria you want to use, Facebookwill definitely
deliver.

To effectively identify your target audience, you’ll need to duly have answers to the

following questions:





Who are your target customers?
Where are they located?

How old are your ideal customers?
How do you intend to cater for their needs?

These questions will give you the information you need to define and create your ideal
customer avatar.

An avatar is a character of fiction that is used to represent the ideal customer of a

product. In creating a perfect customer avatar, a name, specific stories and details about the
customer is made up, including a specific age. The customer’s traits, needs and expected
reactions to the product are also included in the dossier.
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Having a well-defined customer avatar ensures that your product and services are fine-

tuned to the exact needs of your target audience. With a well-definedavatar, you’ll easily

identify the right marketing tools and tactics to employ. This knowledge ensures that you
maximize your Facebook marketing potential and reach. Apart from this, having a well-defined
customer avatar ensures that while you reach new customers, the existing ones are retained.

2. TARGETING AND ADVERTISING
Ads on Facebook are shown on theNews Feed and the right hand side of every page on

Facebook. Ads often appear just below the “people you may know” section. With Facebook

ads, you can identify, target and effectively connect with the people who need your services

and products. Also,Facebook’s wide reach ensures that you can also effectively drive and boost
sales with adverts.

Most often, it is beneficial to target your specific customers based on their interests,

ages or locations. That way, you’ll ensure that the right contents and adverts are being directed
towards the right groups. It is easy to set your budget and monitor the progress and

performances of your adverts on Facebook. These also ensure that you make effective
adjustments when necessary.

It is very easy to create adverts from your page, via the admin panel.Just as people who

already liked your page will always see your adverts, the good news is that their friends too can

also be targeted by using the advert creation tool. This ensures an even greater reach. Also,
with the advert creation tool, you can target people who have similar interests with your

existing customers or those who have interests in other products and services similar to yours.
Hence, while you serve your current customer base, you can effectively sway your competitor’s
customers over to your side.

Ads on Facebook can be effectively run either on a per-click or per-impression basis.

With the per-click advertising model, you only pay when your ads are clicked by potential
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customers, taking them to your page, app, or website. The number of times it is shown on

Facebook pagesand the News Feed does not matter. This is ideal if you want potential
customers to visit your page, app, or website. On the other hand, with the per-impression
model, you are charged per one thousand impressions. Impressions basically translate into

views. This model is essential for brand and service awareness. Apart from creating awareness
or driving traffic to your page or website, ads can also be effectively used to promote an event
on Facebook, with an RSVP link to go.

As mentioned, Facebook boasts of the strongest advertising targeting tool. You get to

select specific details such as exact location, and continue even more specifically to the zip

code. This feature is especially beneficial to local businesses. Moving on from there, basic
demographics such as age, education, workplace, relationship status and a lot more can be
specified. You can target people based on their interests and pretty much anything.

3. DATA AND INSIGHTS
It is essential to track and monitor active users on your page to understand how your

page is performing and which of your contents arepopular with the customers. Facebook
provides insights and data needed to track customer interactions and these tools must be
effectively utilized to ensure marketing success.

With the Facebook insights, you’ll be able to know the best time of the day or the best

day of the week to push contents to your customers, for maximum reach. Apart from this,
Facebook insights effectively identify the contents that have the best effect on your customers
and demand their reaction. This invariably helps you to offer services that are specific to the

needs of customers. To maximally push your page and reach to the zenith, Facebook insights,
which is updated regularly, should be constantly monitored.

With the vast amount of information a marketer gets from Facebook insights, it

becomes easier to use the data collected to meaningfully drive sales. With said data from the
page, a pattern can be identified and a winning formula can be formulated.
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4. ORGANIC REACH AND ENGAGEMENTS
The number of real people that have seen your page content and posts define your

organic reach. To maintain a high degree of organic reach, you have to ensure that your
customers and fans are actively engaged on your Facebook page. Essentially, engagement

ensures that existing fans keep coming back to your page and potential new customers are
enticed.

With unique contents and useful information being doled out on your page, fans and

customers will definitely have reasons to stick around and are more likely to click on your posts
and share your contents. Remember, sharing is key, as it further increases your reach. When
your contents are golden, organic engagements and reach becomes automatic, as your fans and
customers will take up the role of advertisers on your behalf.

Apart from posting useful contents, creating competitions have been known to increase

organic engagements. Exciting competitions also help to create interactions and broaden

organic reach. Other users will more likely participate especially when there is a tangible prize
on offer. Seeking the opinions of fans and customers also strengthen engagement.

Essentially, when your page is useful, interactive and exciting, engagements which boast

organic reach will increase. The best part of this organic reach is that it is absolutely free.

5. RETARGETING
This involves reaching out to existing customers, fans and email subscribers using

Facebook ads. To maximize Facebook ads conversions, it is a must to retarget the right fans

and customers. Retargeting ensures that your brand, product or service remains on the mind of
your customers and fans in the face of fierce competition.

It is common to retarget people who have visited your website at some point. Sending

targeted ads to these set of people who have earlier shown some kind of interest in your
business helps consolidate their stand.

Apart from this, existing fans on your Facebook page can be easily retargeted. It is

actually easier and cheaper to sell to existing customers thannew ones. Also, very important to

retarget exiting customers with Facebook ads because it is not every one of them that would
get your page updates all the time. It is therefore imperative to specifically direct the important
contents to them and ensure that they get to see those contents and offers.

Overall, it easy to retarget visitors and fans. Essentially, only specific customers are

retargeted, instead of being generalized. This way, conversion rates are increased because you
are feeding the right people what they are interested in.
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CONCLUSION
Facebook is a powerful means of marketing your business online.
Once you’re able to master these 5 areas it’s a matter of rinsing and repeating.
Consistency is key with Facebook Marketing and any Social Media marketing for that matter,
which is why having a strategy is most important.

WORK WITH HILARY
I work with many clients to help them dive deep into these five areas.
You may choose to work one-on-one with me or you may choose a group setting

mastermind. For more information on coaching with Hilary directly visit my site
www.hilarydefreitas.com and click on the “Hire Me” tab.

Hilary also offers a management service through one of her other companies, Knights

Business Intelligence Services, so if you’re not able to manage your own social media we will be
happy to assist you in this area. Visit our site at www.kbis.co and contact us directly to get a
quote.

